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18-77 Unweighted Sample Breakdown, n=4,590

Collage Group Media Survey, Fielded July 2023

Gender

Woman 2308

Man 2282

Non-binary / 
other

0

Race/Ethnicity

Hispanic 1189

Black 799

Asian 522

White 2038

Hispanic Acculturation

Acculturated 399

Bicultural 484

Unacculturated 306

Generation

Gen Z 944

Millennial 1291

Gen X 1153

Boomer 1202

LGBTQ+

LGBTQ+ 606

Non-LGBTQ+ 3984

Please note that weighted data present in this report is weighted to be nationally 
representative of Race/Ethnicity, Hispanic Acculturation, Age, Gender, and Sexuality.
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Video
Rebranding, password crackdowns, and 

experimentation with pricing/subscription tiers. 

Social Media
New platforms and features, rebranding well-

known apps, and scrutiny on parental controls. 

From New Platforms and Features to Price Increases and More, the 
Media Landscape Is Ever-Changing and So Are Its Consumers

Source: CNBC, USAToday, Variety, TeenVogue, Apple, The Verge, Engadget, The Verge, Tech Crunch

Audio
New features, price increases, and controversies 

around white noise.  
.

Key Media Headlines in 2023: 

https://www.cnbc.com/social-media/
https://www.usatoday.com/story/money/2023/08/10/netflix-disney-hulu-password-sharing-crackdown/70568259007/
https://variety.com/2023/digital/news/disney-hulu-one-app-experience-later-in-2023-1235609003/
https://www.teenvogue.com/story/hbo-max-to-max-explainer
https://www.apple.com/newsroom/2023/05/apple-launches-new-concert-discovery-features-on-apple-maps-and-apple-music/
https://www.theverge.com/2023/8/15/23832245/youtube-music-samples-tab-discovery
https://www.engadget.com/amazon-music-unlimited-raises-subscription-prices-again-164553310.html
https://www.theverge.com/2023/8/17/23836403/spotify-podcasts-white-noise-algorithmproblem
https://techcrunch.com/2023/05/17/netflix-touts-successful-ad-tier-with-nearly-5m-monthly-active-users/
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Media that Connects to Multicultural Americans Desire to Be Seen for 
Who They Are Resonates across Segments 

Hispanics are social media 
super users. 

They spend their time across many 
platforms, especially those that 

support Hispanics, and allow them to 
stay connected to family in 

other countries. 

Black Americans watch more TV 
(streaming and traditional) 

than others. 
They also uniquely prioritize cultural 

representation and are most 
comfortable with 

free/ad-based platforms.

Asian Americans use media to 
jumpstart their creative desires. 

They also reward platforms that 
have historically provided a 

creative outlet (like YouTube) with 
their loyalty.  

The Big Picture: 

Hispanics Black Americans Asian Americans
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I like to try new technologies, devices, and platforms 
as soon as they come out.1

Multicultural Americans Skew Younger and Will Likely Be Keyed into Future Technological Advances

Source: 1 Collage Group Emerging Media and Technology Survey, October 2022 (18-76 population, weighted)
% agree, strongly agree
2 Source: American Community Survey 2021 1-Year Data; Asian includes Native Hawaiian/Pacific Islander 
Significance test: Confidence level 95%. ▲▼ over/under Total

It’s Crucial to Engage with the Segments Who Are Early Adopters of 
Media and Tech

48%
53%▲ 52% 52%

46%▼

Total Pop. Hispanic Black Asian White

32
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Younger Hispanics and Asian Americans Stand Out in Their Trust of 
WhatsApp and Black Americans in Their Trust of Twitter
For the Most Used Social Media Platforms, There Is Universal Trust across Racial and Ethnic Segments

Source: Collage Group Media Survey, July 2023 (18-77 population), weighted data
% somewhat trustworthy, trustworthy 
Significance test: Confidence level 95%. ▲▼ over/under Total

How trustworthy do you find the following platforms? 

Younger Americans (18-43)

Total Pop. Hispanic Black Asian White

Pinterest 62% 54%▼ 63% 66% 65%

Twitter 49% 48% 59%▲ 53% 47%

WhatsApp 47% 59%▲ 46% 56%▲ 42%▼

The majority of Americans, 
across race and ethnicity, 

trust the 5 most popular social 
media platforms
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Multicultural Americans Are More Likely to Subscribe to a Service to 
Watch TV Shows from Another Country 

Source: Collage Group Media Survey, July 2023 (18-77 population), weighted data
Multiselect answer option
Significance test: Confidence level 95%. ▲▼ over/under Total

Do you do any of the following?
Subscribe to a service (cable, streaming) to watch TV shows from another country.

19%
24%▲ 24%▲

20% 17%▼

Total Pop. Hispanic Black Asian White
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While Most Americans Listen to Music Often, Hispanics Are the Most 
Frequent Music Listeners

Source: Collage Group Media Survey, July 2023 (18-77 population), weighted data
% daily, a few times a week
Significance test: Confidence level 95%. ▲▼ over/under Total

% of respondents that listen to music daily/a few times a week.

85%
89%▲

85% 83% 84%

Total Pop. Hispanic Black Asian White



info@collagegroup.com

CONTACT US


